




HAVE YOU EVER
WONDERED?

What it would feel like to launch a new campaign and 
see massive results in your company immediately?
How you can send more three times as many  sales 
opportunities to your reps/dealers?
What it would be like if you immediately doubled the 
effectiveness of all your marketing investments?



WOULD YOU LIKE
ME TO SHARE…

1 2 3

How to cater to your 
customers 

communication 
preferences?

How to become 
available to your 
customers 24/7?

How to Double your 
inbound sales 

inquiries?



IN A MOMENT YOU 
WILL DISCOVER…

Why being 
proactive is better 
than being reactive

Why showing up 
where your 

customers are is so 
important

Why people prefer 
to do business with 

people



FREE E- BOOK!
A GUIDEBOOK TO 
CONVERSATIONAL MARKETING

SEND YOUR CONTACT INFO TO:
NELSON@ MANUFACTURINGCHATS.COM



By The End Of This Presentation…
You’ll Have The Understanding And 
Direction To Immediately Improve Your 
Company’s Bottom Line Growth

My Pro m is e  
to  Yo u …



TIME/ FOCUS

THE PROBLEM IS …
MISSED 
OPPORTUNITIES

CUSTOMER
FRUSTRATION

WASTED $ $ $



WHY?

…a re  m a rke t in g  
te a m s  s o  b u s y? 



WHY?

…d o  m a rke te rs  o fte n  
lo s e  fo c u s  o f th e  
p rim a ry o b je c t ive  o f 
th e ir b u s in e s s ?



WHY?

…9 7% o f we b s ite  
vis ito rs  le a ve  w ith o u t  
t a kin g  a c t io n !!



WHY DIFFERENT RESULTS?

Everyone has a 
marketing agency

Everyone has 
website traffic

Everyone is 
creating content





My Bio …
● President of:

● Over $1.6 Billion
Generated for Customers

● 2 Decades of Experience



Ho w It  
Sta rte d



C++





Ye a rs  a s  a  fu ll s e rv ic e  
B2B Dig it a l Le a d  

Ge n e ra t io n  Ag e n c y

20 1721+
St a rt e d  o ffe r in g  
Ch a t  a s  a  s t a n d  

a lo n e  s e rv ic e

20 22
La u n c h e d  

Ma n u fa c t u rin g Ch a t s
Bra n d

9 4 %
Re t e n t io n  Ra t e  w it h  
o u r  Ch a t  Cu s t o m e rs







Hu m a n - Po w e re d  Live  Ch a t
d o e s n ’t c h a n g e  yo u r p ro c e s s ;
it  im p ro v e s th e  wa y yo u  d o  it .



INTERESTED IN LEARNING 
THE 6  SECRETS?

Everyone has 
webie traffic



SECRET   1

Dig ita l Tra d e  
Sh o w Bo o th



Be  Pro a c tive

SECRET   2



KEITH Mfg . Co .

Laura Crocker
Media Director ,

keithwalkin gfloor .com

CASE STUDY

La c k in g  t h e  s t a ff  t o  m o n it o r 
in c o m in g  w e b  fo rm s  a n d  
fo llo w  u p  o n  t ro u b le s h o o t in g



KEITH Mfg . Co .

Laura Crocker
Media Director ,

keithwalkin gfloor .com

CASE STUDY

Cu s t o m e r s e rv ic e  
p ro v id e d  w a s  a s  if it  w e re  
fro m  t h e  in t e rn a l t e a m

Liv e  Hu m a n - s t a ffe d  Ch a t  
s p e d  u p  t h e  re s p o n s e  
p ro c e s s  a n d  is  a v a ila b le  24 / 7



SECRET   3

Do n ’t  Pu t Up  
Ro a d b lo c ks



SECRET   4

Be  Ava ila b le  & 
Re s p o n d  Qu ic kly



Ne e d in g  t o  in c re a s e  
in c o m in g  le a d  c o u n t  o n  a  
w e e k ly  b a s is

Wild e c k

Pat Stapf
Marketin g Man ager , 

Wildeck.com

In t e rn a l Ch a t  s t a ffin g  w o u ld  
re q u ire  fu ll- t im e  p o s it io n s  in  
Cu s t o m e r Se rv ic e

CASE STUDY





20 - 30 % in c re a s e  in  w e e k ly  
in c o m in g  le a d s  a n d  o rd e rs  
p la c e d  

Wild e c k

Pat Stapf
Marketin g Man ager , 

Wildeck.com

Liv e  Hu m a n - s t a ffe d  Ch a t   
w a s  s im p le  t o  im p le m e n t  
a n d  a c c o m m o d a t in g

CASE STUDY



SECRET   5

Be  In te n tio n a l With  Ch a t 
Ro u tin g  a n d  FUP



SECRET   6





Ha d  a n  a u t o m a t e d  c h a t  b o t  
w it h  lo w e r q u a lit y  c h a t  
c o n v e rs a t io n s

Ellio t t  Eq u ip m e n t

Jim Glazer
Presiden t & CEO,
elliottequ ip.com

No t  e n o u g h  c h a t  
c o n v e rs a t io n s  t a k in g  p la c e  
a n d  c o n v e rt in g

CASE STUDY



Ellio t t  Eq u ip m e n t

Jim Glazer
Presiden t & CEO,
elliottequ ip.com

CASE STUDY

Liv e  Hu m a n - s t a ffe d  Ch a t  
h e lp e d  u s  p ro v id e  b e t t e r  
s e rv ic e  a n d  c u s t o m e r c a re

Liv e  Hu m a n - s t a ffe d  Ch a t  
in c re a s e d  s a le s  a n d  q u a lit y  
o f c h a t  c o n v e rs a t io n s

Liv e  Hu m a n - s t a ffe d  Ch a t   
h a s  in c re a s e d  c u s t o m e r 
s a t is fa c t io n



ONCE AGAIN…
● Dig ita l Tra d e  Sh o w Bo o th

● Be  Pro a c tive

● Do n ’t  Pu t Up  Ro a d b lo c ks

● Be  Ava ila b le  a n d  Re s p o n d  Qu ic kly

● In te n tio n a l with  Ch a t Ro u tin g  a n d  FUP

NO to   Bo ts



W HO’S READY TO DOUBLE THEIR 
QUOTE REQUESTS?



IMAGINE THIS



WHY DIFFERENT RESULTS?

Everyone has a 
marketing agency

Everyone has 
website traffic

Everyone is 
creating content









WHO IS THIS FOR?
● Co m p a n ie s  in  g ro wth  m o d e

● Co m p a n ie s  th a t  wa n t  to  m a xim ize  th e ir c u rre n t  
m a rke tin g  e ffo rts

● Co m p a n ie s  lo o kin g  to  im p ro ve  th e ir o ve ra ll c u s to m e r 
e xp e rie n c e



WHO IS THIS NOT FOR?
● If yo u  c a n ’t  in ve s t  20 - m in u te s  to  h e lp  with  th e  s e t  u p

● Alre a d y h a ve  to o  m a n y q u o te  re q u e s ts  c o m in g  in  a n d  
c a n ’t  ke e p  u p  with  p ro d u c tio n

● Co m p a n ie s  wh o  h a ve  a  ve ry lo w a ve ra g e  s a le







EXCLUSIVE

Re c e iv e  a
30 - Da y  FREE

Te s t  Ru n
No  Co m m itm e n t.

No  Cre d it  Ca rd .
No  Ca tc h .



BONUS

720  HOURS 
FOR FREE!

No  Co m m itm e n t.
No  Cre d it  Ca rd .

No  Ca tc h .





NELSON@ MANUFACTURINGCHATS.COM



SEND YOUR CONTACT INFO TO:

NELSON@ MANUFACTURINGCHATS.COM



"On e  d a y, wh e th e r b y c a ta s tro p h e  o r ju s t s o c ie ty's  
e xp irin g  fa s c in a tio n  with  b it  a n d  b yte s , th e h u m a n  fa c t o r
will c o m e  b a c k in to  vo g u e  a g a in . Ma yb e , ju s t m a yb e , b y 

n o t a llo win g  o u rs e lve s  to  b e  b lin d ly s we p t a wa y b y a  t id e  
o f a u to m a tio n , we  c a n  re kin d le  a n  in te re s t in  th o s e  

wo n d e rfu l q u a lit ie s  o f th e h u m a n  e x p e r ie n c e th a t n o  
c o m p u te r will e ve r b e  a b le  to  e m u la te ."

- Sh a n e  Eric  Ma t h ia s



http://www.youtube.com/watch?v=yylZC4KwktU
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